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HANNA KLEIN

www.snailfactoy.com / hanna@snailfactgrcom / New York City / 917-370-186

Strategic digital designer with extensive experience taking diverse brands to the next level of consumer engage-
ment. Excited by innovation in the digital space. An advocate for the bene ts of thoughtful usability. Keenly aware
of the importance of a social media strategy. A believer in understanding audiences and their needs, thereby
producing a product that provides value. My work has received a People's Voice Webby, Marketing Association
Award for Best Shopping Site, and was recently awarded Best Social Media Campaign by SimpliFlying.

T EXPERIENCE /T o i i i

Time Inc. Content Solutiong Digital Design Director - Freelance, New York, 01/11-present
Leading design of a content-driven loyalty program for a Fortune 100 client.

LBi Associate Creative Director - Freelance, New York, 11/10-12/10
Created visual design concept for Visine pitch that won the account. Oversaw ongoing projects for Rogaine and Reyataz.

Profero / Art Director, New York, 05/09-10/10

Created and led development of design concept for launch of Johnson & Johnson’s rst ever subscription-based program, UPLIV
Stress Management Program. Increased awareness of Lufthansa by engaging travelers from 191 countries with redesign of it's soci
networking tool MySkyStatus.com. MySkyStatus earned SimpliFlying’s Best Social Media Campaign in 2010. Designed web
experience for NY Design Week event The Munny Exhibit 2010 (munnyexhibit.com) at the Ace Hotel. Event featured the character
from Kidrobot, as re-interpreted by 23 NY designers. Site includes video interviews and 360 3D spins of all the characters.

The Wonderfactory/ Art Director, New York, 08/05-10/08

Art director on the massive overhaul of WebMD.com - an 18 month project. Lead design and managed junior designers, to create
unique templates for home page, search, wellness centers, topic centers, mini centers, message boards, health tools, and videos. I
2007, WebMD received the People’s Voice Webby for Best Health Site. Other clients included Comcast, Food Network, Hearst Arg
TV, Medscape, and Special Olympics. Managed and mentored multiple designers at all levels.

FreelanceDesign, lllustration & Music/ New York, 03/95-present

Design for such clients as About.com, Parade Magazine, Ralph Lauren and Vivendi Universal Games. Print illustration for such
magazines as Fortune and Silicon Alley Reporter. Winner for illustration in the 1998 Jane Magazine Fiction and lllustration Contest.
Composing and performing in the rock band Telenovela Star. In 2006, Car Song was selected as theme song for two seasons of Th
N Channel's teen drama Beyond the Break. The song was included in the N Channel Soundtrack and was nalist in the FIIm/TV
category of the 2007 Independent Music Awards. The band appeared twice on As the World Turns as the ctitious band The Crew.

Deutsch, Inc./ Art Director - Freelance, Nework, 03/04-02/05 & 05/05-07/05
Ongoingdesignprojectsfor Microsoft MC| Novartislylenol,and the launchof Sna e, Snapplé summersweepstakesite. Two
months of character illustration for Famvir and Lamisil.

Tribal DDB/ Art Director - Freelance, New York, 03/05-05/05
Ongoing client projects included Humera, NY Lotto, Probiotics. Developed new look and feel for DuoNeb.com.

Agency.com/ Art Director - FreelancelNew York, 07/02-03/04

Soledesignerbrought to Ageng.comfrom <kpe> afterthe dissolutionof Mobilocity. Responsiblfr bringing RalphLauen to
Ageng.comfor the developmentof the RLGirlwebsite, and served &st Directa. Other clientsincludedDiscoveryNetworks,
MandalayBay, NeimanMarcus,and Sory. TheWeb MarketingAssociatios 2003WebAward Compdition presented
www.rlgirl.comwith BestShoppingSiteand www.mandalaybgacomwith a Standad of Excellence

<kpe>/ Designe, New York, 09/99-07/(@
Developed the look and feel for Sony.com and Sonystyle.com. Designed AndiandMax.com, a site noted for its creativity in AdWeek’

2001 Interactive Agency Report Card. One of only three designers brought over during the January 2002 acquisition of <kpe> by
Mobilocity. Additional clients included Beauty.com, Comedy Central, Markle Foundation, Polo, and Princess Cruises.

[ EDUCATION T T T T

Schoolof Visual Arts/ New York, 01/93-06/97 Ongoingworkin graphicdesign illustration and sculpture

ICUUniversity / Tokyo,09/90-07/9L Wassolestudentselectedirom UMasgo attendthis exchangeprogram.StudiedJapanese
languageartand businesslaught conversationaEnglishto teachersand studentsat localsecondaryschool

University of Massachusetts Amherst,09/87-06/90 Graduateccum laudewith a Bacheloof Artsin Japanesend Linguistics.
AwardedPh BetaKappaand AlphaLambdaDelta



